




Conclusions:

The decision to include interactivity buttons to invite consumers to see the other two remaining display video, was

instrumental in increasing the engagement between Clight and its target audience.

 

In addition to interacting with the videos, the brand understood that the interactive element is capable of generate 

changes in metrics and also improves performance.

It is striking that such a simple action like  add an interaction button in a video, can generate sales increase and greater 

brand awareness.

Go Clight!
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